Final Presentation

Group 4 - Brooke, Emily, & Kayla




Landing On Grocery Shopping

Weekly or bi-weekly activity
Many components

Easy to observe

Dependent on past experiences



e Each followed two grocery shoppers
e Interviewed and observed them
e Looked for successes and breakdowns
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e Price of a single lime versus a bundle
e Length of lines
e Cart placement




Potential Observation Improvements

e Observing students at different colleges, with different grocery store
availability, could have given more insight into the true problems




Main pain points (blue):
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Location convenience of store
Variety

Checkout

ltem organization

Store layout

Other breakdowns




Defining The Problem

Point of View:

Grocery store layouts of categories, items, and checkouts should be efficient
for customers.



Prompt:

How might we design an experience which
makes grocery shopping easier and
more efficient?

Three Final Ideas:

1. Skip checkout
2. Map of store
3. Distinct fruit vs vegetable section




Storyboard Prototypes

Prompt:

How we do make checkout, store navigation, and locating items easier for
grocery shoppers?
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Storyboard
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Wireframes: Main
Screen

Icon bar
Search bar
Drop-down menu

Welcome message

Main Screen

o Y .-

= [Q Search 4-]

WELCOME!

Choose an icon below
to start shopping!




Wireframes:
Savings

Coupon and cashback offers

Able to learn more by clicking the
boxes

Swim lanes

Ability to view all

Savings
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Shop
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Wireframes: Shop DEPARTMENTS

Explore specific departments

Category labels, act as buttons
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Wireframes: Map

Image

Search feature




Wireframes: Cart

Checkout options: delivery or pickup

Scroll

Edit/Delete

View subtotal

Checkout

Cart
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Delivery Pick Up

Your Iltems

Frosted Flakes Cereal
Edit | Delete

$5.99

New York Strip Steak
Edit | Delete

$10.39

Bananas
Edit | Delete

$2.95

Potato Chips
Edit | Delete

$7.89

Subtotal:
$27.22




Wireframes: Menu
Drop-Down

|||§

Hamburger drop-down style

SHOPPING LIST
RECIPES

MY ACCOUNT
MY PURCHASES
STORE LOCATOR
SETTINGS
CONTACT US

Feature Labels
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Delivery

Your Items

Frosted Flakes Cereal
Edit | Delete

) $5.99
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https://www.figma.com/proto/9dqVyzca5rt8vpDetyYLMn/Group-4?node-id=5%3A10&scaling=scale-down&page-id=0%3A1&starting-point-node-id=5%3A10

Expanding coupon features
Expanding on delivery features
POV location in store (actual
image of item)




